
Google Local Advertising Cheat Sheet  
 

There are over 1 billion searches on Google everyday. 53% of these searches are for local information.  
Can locals find your business on Google? 

 
Google’s Free Local Search 

 
1. Open a free account: 

google.com/local/add 
2. Include a picture with your 

listing. Use a logo.  
3. Write coupons with real 

value. 
4. Ask customers to write 

reviews. This will increase 
your pagerank, so your 
listing may come up on 
page 1, instead of 4.  

5. Modify your business 
name to be more 
descriptive. 

Google’s Pay Per Click Search  
 

1. Open Adwords Account with free $250 just for 
signing up: http://www.google.com/ads/250/v.html  

2. Come up with list of relevant search terms using 
keyword tool and create an ad. 

3. Use regional targeting to reach people searching 
in your local area for keywords relating to your 
business (ex. “dentist”, “teeth cleaning”) 

4. Make your business stand out on Google maps: 
Open up the campaign you made in step 3. Click 
on the “Local business ad” link next to “'Create 
new ad.”  

5. Start a new campaign without regional targeting 
and buy keywords specific to your geographic 
area . (ex. “dentist new york city) 

Google’s Organic Search 
 

1. Make sure your Title tag 
includes the basic info 
about your business (ex. 
Dentist – New York City, 
New York) 

2. Repeat that same basic 
info in your H1 and body 
tag 

3. Work on increasing the 
number of links to your 
website. List your site 
with directories like 
dmoz and local business 
directories.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
  
 
 
 

 
 

 
Your Checklist 

 Submitted my business to Google Local: 
http://www.google.com/local/add 

 Optimized my Google local ad 
 Opened a Google Adwords account: http://adwords.google.com/ 
 Created a local business ad with Google Adwords that will appear on 

Google Maps 
 Created a regionally targeted local business ad with Google Adwords 

that will appear on Google Search Sponsored Listing 
 Created an ad with Google Adwords using local keywords (ex. “New 

York Dentist”) 
 Optimized Web Page for Google’s regular search engine 
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Regular Google 
search results 

Your Pay Per 
Click text ad 
appear to the 
right of the 
search results 

Sponsored 
Result 

Free Results 

Sponsored Result

Sponsored 
results are 
shown with a 
special icon 

Sponsored 
results can 
place a text 
ad below 
their listing 

Images are 
free to 
upload and 
make your 
listing stand 
out. Use a 
logo 

Ask for customer reviews. Builds 
credibility and increases your 
search ranking Regular result icons

Modify your 
business name 
to be more 
descriptive and 
enticing to 
searchers

Coupons will 
show up 
here 




